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Trends in regulation 

• In the US, the Whitehouse estimates that 28% of all 

American workers are now licensed and regulated by a 

dedicated regulatory board for their occupation. 

• Five-fold growth in regulation since the 1950’s. 

• US professional regulation is typically done by 

establishing a dedicated ‘regulatory board’ for each

occupation that each State licenses. 

• By contrast the Australian population estimate is 

approximately 13%. 

• In Australia the typical structure is that multiple boards 

might be run from within single large public sector 

agencies (e.g. Victorian Building Authority covering all 

regulated building occupations).
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Why do 
professions matter 
as a national 
regulatory option

Rise of the ‘Opinion Age’ 
Trust in experts slower than trust in opinion

Q130-143 (TRACKING) Below is a list of people. In general when forming an opinion of a company, if you heard information about a company from each person, how credible would the information be-
extremely credible, very credible, somewhat credible or not credible at all? (Top 2 box, Very/Extremely Credible) Informed Publics, 20- country global total

2009 2014
Academic or expert

Technical Expert*

A person like yourself

Financial or industry 
analyst

NGO Representative

Regular employee

CEO

Government Official or 
regulator

Academic or expert

Technical Expert*

A person like yourself

Financial or industry 
analyst

NGO Representative

Regular employee

CEO

Government Official or 
regulator

66%

2009 2014 VS

62% 67% +5%

47% 62% +15%

49% 53% +4%

41% 52% +9%

32% 52% +20%

31% 43% +12%

29% 36% +7%
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The secret to 
membership 
growth is 
credibility?

Why 
become 

professional

Why? What do I get? Association Metrics

Marketing
Branding-

external/public

Branding-
internal/industry

Advocacy
Awareness
Chapters

Networking

Education (Technical, 
Unique, Expert)

Tools (Grow my 
practice, Improve my 

practice, Help my 
clients)

Certification/ 
Designations

Community 
Credibility

Professional 
Credibility

Personal
Credibility

Trust and confidence 
expertise

Pride
Cohort

Being Elite

Competence
Self confidence

Superior
Being part of collegiate 

community

Professions are 
also about 
delivering 
wider benefits 
to the people 
involved in 
them


